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Wingman MediaSM Wingman Local 
Turn-key Geotargeted Pay-per-click

with Action Optimization

Interactive Media Division

 



Wingman’s client list represents a broad base of local to national advertisers 
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Internet Marketing has Matured – the Right Paths are Known 

Wingman Media will help you and your business thoughtfully begin
marketing online and emerge as a powerhouse at a measured speed
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Wingman Helps Our Clients Aggressively Master Interactive Marketing 

We demystify Internet marketing—making the goals and opportunities 
as clear to you as they are to us. 

Typical PrioritySooner Later 

Pay-per-click 
Lead generation 

Affiliate marketing 
Search engine optimization 

Email marketing Behavioral targeting 
Contextual advertising Retargeting 

Rich media Streaming video 
Live chat Viral 

Blogging Call generation 
RSS Syndication Guerilla marketing 
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A high percentage of people use the Internet to find products and services 

Everyday online activities
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Wingman LocalSM allows you to reach 98% of all local searchers 

• 6.8 billion searches last month 
14%• About 1.4 million 

searches in the 
Los Angeles Metro 
area for 
real estate-related 
opportunities last month 

8% 

29% 6% 

2% 

2% 
Yellow 

Other 

Internet 

Pages 

39%
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Geotargeting technology: Big leagues marketing for local businesses

• Wingman Local provides 
geotargeted coverage according 
to your specification 

– 10, 25, 50 mile radius around an address 

– City names 

– DMA names 

– Nationally 

• By focusing on specific 
geography, reduces wasted 
clicks and dollars 

• Ads only shown on search 
engines when searcher in the 
core geography or includes 
target city name in search 
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Paid listings get noticed—85% of clicks are in the top 3 positions 

No guarantee on where you will show 
up in regular search 

No guarantee on where you will show 
up in regular search 

Paid listings in 
primary positions 
Paid listings in 

primary positions 

Millions of 
possible pages 

Millions of 
possible pages 



Monthly searches 
= 23,000 in the long tail 
= 21,400 obvious keywords 

obvious keywords 

long tail 

How the “long tail” of search marketing works 

• Wingman Local automates the process of developing the long tail 

• Optimizes pay-per-click spending on the keywords that are triggering phone 
calls, emails and the “correct” types of actions on your website 

• Saves you 50%-100% on your marketing investment 
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Keyword bidding is complex—Wingman LocalSM handles it all 

Hundreds of possible keyword combinations 
& geo-targeting options 

Hundreds of possible keyword combinations 
& geo-targeting options

Amount charged on a 
“pay-per-click” basis 

Amount charged on a 
“pay-per-click” basis 
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How Wingman LocalSM Tracking Works 

Your 
Internet 

Advertising 

Clicks Emails 

Calls Website surfing 

ActionsMost companies don’t 
know if clicks actually 
generate actions on 

their website 

Most companies don’t 
know if clicks actually 
generate actions on 

their website

Wingman LocalSM 

takes campaign tracking 
to the next level 

Wingman LocalSM 

takes campaign tracking 
to the next level
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Wingman Local’s patent pending technology enables tracking 

Your website 

Proxy server 

Dynamically served site 
allows Wingman LocalSM 

to record calls for you and 
track customer activity 

Dynamically served site
allows Wingman LocalSM 

to record calls for you and 
track customer activity 
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Wingman LocalSM Tracking – Tracked Site vs. Actual Site 

Å Tracking URL ÆÅ Tracking URL Æ

Optional Bar 
Dynamically Added Æ

Optional Bar
Dynamically Added Æ

Å Custom graphical 
image replacement 
Å Custom graphical 
image replacement

Normal access to site 
has no tracking 

Normal access to site
has no tracking
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Detailed reporting and customer data capture bring it full circle 
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Detailed reporting and customer data capture bring it full circle 



Daily email reporting; reverse lookup builds your mailing lists 

Reverse Phone Number Lookup 
Builds your Mailing List Database 

Automatically 

Reverse Phone Number Lookup
Builds your Mailing List Database 

Automatically 

Downloadable report 

Daily email 
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Yes. Optimizes based upon 
areas of your site you know to 
be important buying 
behaviors (e.g. Contact us 
page, location maps, etc.)

Yes. Proxy technology 
displays a pass-through 
phone number to track call 
quality and optimize on 
keywords delivering qualified 
leads

Automated adjustment 
based upon your action goals
and sophisticated reporting of
click-thru actions

Yes. The optimization is 
based not on clicks but on 
what users do after they click 
(see below)

Wingman LocalSM

Why Wingman LocalSM is the natural choice of leading organizations 

How Wingman LocalSM compares with other providers
Wingman LocalSM Self-managed Pay-per-click agencies 

Bidding optimization 
Yes. The optimization is 
based not on clicks but on 
what users do after they click 
(see below) 

No. Must manually 
adjust bid maximums 
and review which 
keywords are working 

Yes. Will optimize the bidding 
based upon which keywords 
generate clicks (irrespective of 
whether those clicks are made 
by good prospects) 

Click-through 
analysis 

Automated adjustment 
based upon your action goals 
and sophisticated reporting of 
click-thru actions 

Manual. You must 
comb through reports 
as often as daily to see 
what’s working 

Automated/outsourced. 
The agency optimizes on what 
generates the most clicks 

Optimization on 
keywords generating 
phone calls/emails 

Yes. Proxy technology 
displays a pass-through 
phone number to track call 
quality and optimize on 
keywords delivering qualified 
leads 

No. No. 

Optimization on 
keywords generating 
specific actions on 
your website 

Yes. Optimizes based upon 
areas of your site you know to 
be important buying 
behaviors (e.g. Contact us 
page, location maps, etc.) 

No No 
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Summary 

• Wingman LocalSM will change the way you look at your business 

– Focus your Internet spending only on the geographies you care about 

– Generate leads through self-optimizing pay-per-click (PPC) advertising
on the major search engines

– Set your own spending limits; you only pay for leads when they come to you 

• Additional tools all in one package at no additional charge 

– Measure results of your spending 

– Automatically collect user contact information 

– Track and record phone calls to monitor and improve your staff’s call handling skills 

– Track emails sent to your sales team 

– Deliver special offers to your prospects 

– Track prospective client’s behavior on your website (pages clicked, etc.) 
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Example Program Recommendation: 50-mile radius of Los Angeles

18 



Example Program Recommendation: 50-mile radius around Los Angeles 

Wingman Local PPC Estimates

$11,980Estimated Monthly Budget 
Estimated Impressions 1,037,290 

8,440Estimated Visits CPC: $1.41 

Estimated Leads 1,230 CPL: $9.73 

• Wingman systems review actual click traffic to determine appropriate 
monthly allowances 

• Estimated visits and leads figures based upon historical average 
clickthrough and form-completion rates for the industry 

• Wingman makes no representation as to customer interest or 
behavior once visitors review your website 
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$1,000Minimum budget 
$10Recommended CPC 

EstimatesWingman Pay Per Call 

Example Program Recommendation: 50-mile radius around Los Angeles 



What to expect when you start using Wingman LocalSM 

• More leads will convert to sales because they will be within your 
service/market area 

• Your credibility will increase because of your consistent high 
rankings in the pay-per-click search results 

• Your cost per lead will decrease, particularly over time as Wingman 
LocalSM self-optimizes 
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Getting Started with Wingman LocalSM 

• Determine monthly/trial budget and term of agreement 
– Any trials should be no less than 3 cycles (approximately 3 months) 

– Discounts available for 12-month programs 

• Work with your Wingman associate to complete your 
Account Information and Campaign Questionnaire forms 

• Wait for confirmation that your campaign has started 

• Start receiving leads 

• Log in and access reports anytime 

• Adjust online and offline marketing activities based on results 

• Consider additional Wingman services 
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Wingman Media delivers an entire suite of tools 

Internet Advertising

Wingman 
Local 

Pay Per Click 

Wingman 
Video 

Advertising 

Wingman 
Pay Per Call 

Wingman 
Lead 

Generation 

Wingman 
Blogger 

and Poster 

On-website conversion tools

Wingman 
Appointments 

Wingman 
Live Chat 

Wingman 
Call-me 

Hosted 
Email 

Management 
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Wingman Media Internet Advertising 

Wingman Local Pay Per Click 
- Generate geotargeted leads 
- Optimize spending on the keywords generating phone calls, email leads and 

location map selections 

Wingman Pay Per Call 
- Ads placed in all leading directories 
- Pay only for calls you receive 
- Fixed cost for calls 

Wingman Lead Generation 
- Display ads (banners, rich media) on thousands of websites 
- Pay only for leads such as scheduled appointments or interest form 
- Works best with special offers of value 

Wingman Video Advertising 
- Search-based video ads tell your story visually 
- Traditional CPM and pay-per-lead programs available 

Wingman Blogger and Poster 
- Spread the word about the project and generate buzz/confidence 
- Quickly assists in search optimization 
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Wingman Media On-website Conversion Tools 

Wingman Appointments 
- Allow website visitors to schedule appointments at the sales center 
- Automatically send email reminders to prospective buyer prior to appointment date 
- Pay on a per-appointment basis 

Wingman Live Chat 
- Website visitors given option to text-chat live with sales associates 
- Improves conversion rates 
- Works well with Wingman Appointments because sales associate can schedule 

appointment for the visitor 

Wingman Call-me 
- Permit caller to request a phone call at a predetermined time (e.g. 

immediately, 5 minutes, 10 minutes) 
- Improves conversion rates 
- Works well with Wingman Appointments because sales associate can 

schedule appointment for the visitor 

Wingman Hosted Email Management 
- Email marketing crucial for effective long sales cycle support 
- With increased reliance on web-based research, businesses need to 

“continue the conversation” well beyond the initial visit 
- Can be integrated with client website and database to trigger automated emails 
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